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I N S P I R I N G  C O N S U M E R S  T O  A C T I O N

SS150

VEHICLES SOLD

46
to the mailed geography

$116K
Profit
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About Client
Luxury automotive dealer

Client Situation
Drive traffic into the showroom, and Increase sales 
of new and used vehicles 

Strategy
• Mailed the Variable Image VDP (Variable Data

Postcard) twice during the promotional period

• Segmented client’s customer database and prospect

list and used 6 different customized offers

• Targeted to consumers in high-value geographies near

the dealership

Month 1 Month 2 Month 3

C A S  E  S  T  U D Y

Luxury automotive 
dealer drives traffic 
into the showroom
Increases vehicle sales 
and profit
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