








DISTRIBUTION TIP #9:
Select your desired level of targeting

National: Distribute across Valassis’ entire digital coupon network.
Recommended selection to maximize exposure and support retailer
relationships. Note: retailers will not accept offers when they don’t carry
the product on their shelves.

Print@Home distribution Clip2Card distribution
1,700+ deal & lifestyle sites 17,600+ retailer locations
50MM+ shopper reach 145MM+ shopper reach
14.9% average redemption rate” 15MM+ mobile user reach

8.3% average redemption rate”

Geo-targeted: Should only be considered for Print@Home offers. Secure
printable coupons can be distributed surrounding store locations via ZIP
Code targeting to support shopper marketing programs or to reach high
penetration areas for your consumer audience.

Retailer specific: Distribute Clip2Card offers via specific retailer websites
participating in our retailer network.

National Geo-targeted Retailer specific
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DISTRIBUTION TIP #10:
Integrate print & digital offers effectively

Print integration: Consider running a FSI or other print campaign in
combination with digital to give your promotion a mass-market splash.
Watch both your print and digital campaigns drive overall engagement
and response. Based on a case study, we found that only 3% of
households redeemed both the digital and FSI coupon, indicating
incremental reach.”

Coupon Redeemer Overlap

O 1,095
61%
incremental digital
redemptions BOTH
MEDIA

Depending on your campaign objectives, test and learn whether it is better
to run print and digital together during the same timeframe, digital before
print, or print before digital.

Events: Create and expand print promotional events online utilizing custom
landing pages.

Source: *Valassis Frequent Shopper Card Studies
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PROCEED WITH CONFIDENCE

In 2013, digital coupon media (print-at-home, download-to-card, mobile,
and social) continued to experience double-digit growth. While digital formats
accounted for less than 1% of all coupons distributed, they delivered slightly more

than 10% of the market redemption volume due to the consumer engagement that
occurs when marketers reach and activate purchases with digital coupons.

— 2014 Annual NCH Coupon Facts

Valassis promotion security

The Internet opens up great marketing opportunities. However, it is a channel
that must be effectively managed in order to limit your promotional liability.
Valassis technology uses distribution control to prevent fraud, over-delivery
and over-redemption. Without these control measures, you may find the viral
nature of the Internet to be very costly.

() Valassis Digital Offers security features:

* Global / offer clip limit

* Device clip limit (1 for C2C and typically 2+ for Print@Home)
* Crisp barcodes (ideally GS1)

* Expiration date

* Clear purchase requirements

* Clear product / brand images

* Watermarks behind savings value on Print@Home coupons
* Complete retailer instructions

0 Additional measures provided by Valassis:

* Offer registered with clearinghouse with accurate total clip limit
* Safeguards to prevent usage of virtual printers / machines on
Print@Home coupons

* Lock-down functionality options to limit access to a coupon to
a defined audience

* Unique ID / serial numbers on Print@Home coupons
» 24/7/365 real-time system activity monitoring
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